
STRATEGY HIGHLIGHTSPASSIVE EQUITY

Market Opportunity

Investor Segment Features and Bene!ts

Institution seeking to make ESG allocation Index approach to ESG

Equity strategy for community investing — compliments options in other asset classes

Transparent, liquid approach to mission-based investing

Best in class approach achieves ESG exposure without sacri!cing return potential

Foundations Community investments aligned with the organizational mission

Puts investment portfolio to work — closes gap in achieving organizational mission

Index investment pro!le similar to core equity

Public Funds Satis!es need for ful!lling economically targeted investment (ETI) mandates

May assist economic well-being of a region or state

May substitute as core equity holding

The US Community Investing IndexTM Strategy seeks 

to match the return and characteristics of the US 

Community Investing Index, which includes companies 

that demonstrate successful and positive engagement 

with traditionally underserved US communities. Unlike 

other social investing approaches, the Index’s underlying 

selection methodology focuses on the strengths and 

effectiveness of a company’s engagement with economi-

cally disadvantaged communities and populations in the 

United States. The Index re!ects the growing belief 

among investors that sound social and community 

performance is not only an indication of responsible and 

disciplined management, but an important factor in 

business success.

Key Points

Index consists of approximately 330 large- and mid-cap 

stocks across all sectors 

Positively screened, “best in class” approach to environ-

mental, social and governance (ESG) investing

The Index has performed comparably to the S&P 500® 

since inception (November 2005) through September 2009, 

exhibiting low tracking error 

SSgA is the exclusive provider of passive investment strate-

gies through at least March 2012

US Community Investing 
Index Strategy
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This material is for your private information. The views expressed in this material are the views of SSgA through the period ended November 3, 2009 and are subject to change 
based on market and other conditions. The information provided does not constitute investment advice and it should not be relied on as such. All material has been obtained from 
sources believed to be reliable, but its accuracy is not guaranteed. This document contains certain statements that may be deemed forward-looking statements. Please note that any 
such statements are not guarantees of any future performance and actual results or developments may differ materially from those projected. Past performance is no guarantee of 
future results. Investing involves risk including the risk of loss of principal.

The US Community Investing Index is a trademark of The F.B. Heron Foundation and has been licensed for use by State Street Global Advisors. The Products are not sponsored, 
endorsed, sold or promoted by F.B. Heron Foundation and F.B. Heron Foundation makes no representation regarding the advisability of investing in the Products. 

Standard & Poor’s S&P 500® Index is a registered trademark of Standard & Poor’s, a division of The McGraw-Hill Companies, Inc.

State Street Global Advisors is the investment management business 
of State Street Corporation (NYSE: STT), one of the world’s leading 
providers of !nancial services to institutional investors.

About the Team

Indexing is the foundation of SSgA’s investment management 

business

Our team comprises more than 60 professionals with an 

average of 11 years of experience in locations around  

the globe

With over $618 billion in indexed equity assets, SSgA is one 

of the world’s largest managers1

Strategy is supported by the ESG team, comprised of four 

professionals with an average of 12 years of experience 

overall and 8 years in an ESG capacity 

With over $76 billion in ESG assets, SSgA is one the world’s 

!ve largest managers of ESG2

1 As of September 30, 2009.
2 SSgA analysis of industry data as of September 30, 2009.


